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The Extreme Fundraising Ezine, Vol. III Issue 2 
 
Welcome to the January 18th edition of Extreme Fundraising! 
 
In this issue, we take a hard look at the myth of “if we build it, they will come.” As always, all 
the previous issues in the Extreme Fundraising Ezine are available in the archives at 
http://fundraisingcoach.com/ezine.htm.  
 

I. Fundraising Follies: The Field of Dreams Fallacy 
II. Resource Spotlight: Google 
III. Creating Donor Evangelists Audio Program 

I. Fundraising Follies: The Field of Dreams Fallacy 
At a recent board meeting of one of my clients, we stumbled upon a perfect opportunity to make 
a planned giving ask of one of their constituents. The person had been involved with the 
organization for years. The ask would help endow an annual scholarship that was already being 
given in honor of this family.  
 
This opportunity was so good I felt like I’d burst with excitement! I enthusiastically explained 
how amazingly right a planned giving solicitation would be for this person. How such a gift 
might allow this prospect to do for the organization what she hadn’t been able to do up until 
now. How the organization would benefit for decades to come from her generosity. And how her 
family may even get involved and give to the fund. 
 
When I stopped, an uncomfortable silence filled the room. To my shock, not one of the people 
there wanted to make the ask. They fidgeted and shuffled their papers. After what seemed like an 
eternity, one person hesitatingly said, “I’m not sure we should ask her individually…What if we 
just sent a letter to our entire database asking them to consider a planned gift?” 
 
One by one, everyone in the room began to breathe again. They all looked relieved. I was in such 
shock; I actually called them a bunch of chickens!  
 
They’d fallen for a nonprofit version of The Field of Dreams Fallacy. In the movie, the refrain is 
“if you build it, they will come.” A nonprofit variation is: “if you send it, they will give.”  
 
Here’s a shocking truth: your organization is not the center of your donors’ universe! They don’t 
think about it nearly as much as you do. And, if the case for giving to the nonprofit were so self 
evident, people would already be giving more than your organization could handle.  
 
People don’t make significant gifts because they get a piece of mail. People make significant 
gifts because a person from an organization they value asks them to give to something they care 
about. A letter can’t do that by itself. So get out there and ask! 
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[I’m convinced we learn more from our mistakes than from our successes. I’d love to hear your 
funniest mistakes! You can send them to me at: marc@fundraisingcoach.com.] 
 

II. Resource Spotlight: Google 
Google is an amazing resource to all of us. Whether you’re researching prospects, seeking 
grants, looking up phone numbers, or seeing what other people are saying about your 
organization, Google is your tool. 
 
Best of all, it’s free!  Check it out at: http://google.com/. (I love their toolbar too!) 
 
[If you have tools that you think should be considered for inclusion, please email me at 
marc@fundraisingcoach.com] 
 

III. Creating Donor Evangelists Audio Program 
Creating Donor Evangelists is helping people around the country move their donors from mere 
ATMs to radical fans. The techniques are low cost and at $14.99, so is the CD! To purchase your 
own copy, go to http://marcpitman.com/ or simply click on this link: http://tinyurl.com/3skl6 
 
To your extreme fundraising success! 
 
Marc 
 
Marc A. Pitman is the pastor of the Vineyard Church of Waterville and the Director of the Inland 
Foundation for Inland Hospital. An expert in helping people identify their natural abilities, he’s committed 
to providing nonprofit leaders with down-to-earth information that decreases stress and puts the "fun" 
back into fundraising!  
 
The Extreme Fundraising Ezine is a free newsletter of The Fundraising Coach. Pass it on!  
 
Articles from the Extreme Fundraising Ezine may be distributed or reproduced as long as the copyright 
and URL are included. 
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